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SUMMARY OF EXPERIENCE

Dr Shane Mathews is an Associate Professor in the School of AMPR, QUT Business School. Shane
has more than 20 years of experience in the marketing profession. Shane’s research investigates
digitalization. The internets impact on digital marketing such as digital branding, firm digital
marketing capabilities, virtual social networks and the broader implications of digital marketing and
international marketing.

PREVIOUS PROJECTS

A selection of Shane’s previous projects include:

= Social media analysis for strategic marketing decisions

= |nsight into Internet international marketing. A comparison between Australia, Chile, Taiwan
and Japan.

= Specifically, the Internets impact on marketing.
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RESEARCH FOCUS

To build a research portfolio focus based on digitalisation. In particular research that investigates
the influence of the Internet on marketing and international marketing strategy and the firm.
Within this context Shane uses different country contexts to understand these contemporary issues
so as to better map what capabilities are needed to facilitate future strategy; the digitalisation
nexus between future customers and future firms. Shane is currently working on research projects
in Australia, Japan, Taiwan, Thailand, Indonesia, China, Chile and Austria.



